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Job Description

Job title:
Principal Business Engagement Officer – Mayor’s Construction Academy
Grade:

 10



Directorate: 
Development, Environment and Enterprise
Unit: 

Economic and Business Policy
Job Purpose

To lead on engagement activity with construction businesses and help to realise the Mayor’s manifesto commitment to establish a Construction Academy Scheme with the homebuilding industry, to address the construction skills shortage in the capital and increase London’s capacity to build new homes.  
To provide industry insight to help inform the strategic direction of the Mayor’s Construction Academy, to build and maintain effective and influential industry relationships across a wide range of key stakeholders including employers, developers, boroughs, providers at a local and regional level.

To ensure successful implementation and coordination of the Mayor’s Construction Academy in the capital through support for strong partnerships.

The post holder will form part of a small dedicated central MCA staffing resource established to support the MCA by working with the hub leads to help create their coordination function, monitor and review the granting of the MCA quality mark, help to broker strategic links across all MCA quality-marked providers as well as with employers, collate data and provide strategic oversight of construction skills training across London.

Principal accountabilities:

1. To establish and maintain effective working relationships across a wide range of local and regional employer and key stakeholder networks to promote engagement with the Mayor’s Construction Academy.
2. To strengthen local partnerships and linkages between employers, developers, providers, boroughs and other key stakeholders seeking to form part of the Mayor’s Construction Academy and ensure connectivity with other initiatives.
3. To work with the homebuilding industry, providers, boroughs and other key stakeholders to identify and promote innovative approaches to construction skills training that are industry relevant and support delivery of high quality learning.
4. To communicate relevant and up to date industry insights to inform the strategic and operational delivery of the Mayor’s Construction Academy, including both its Hubs and quality mark providers.
5. To analyse relevant industry data and intelligence and provide recommendations to inform the growth and sustainability of the Mayor’s Construction Academy.
6. To assess and lead on the awarding of applications for Mayor’s Construction Academy quality mark and monitor ongoing compliance by providers in line with agreed quality criteria 
7. To enable quality mark providers to enhance their offer through the signposting of relevant industry opportunities and the sharing of good practice. 
8. To feed into the project risk register any risks associated with the delivery of the Mayor’s Construction Academy and provide recommendations for remedial action as needed after consultation with key external and internal stakeholders.
9. To engage with officers across the GLA and GLA Group to ensure a joined-up approach to delivering construction skills priorities, including the Mayor’s Construction Academy, as well as wider business facing programmes such as the London Growth Hub and Good Work Standard.
10. To liaise with the GLA’s Press team to demonstrate the impact of the Mayor’s Construction Academy on local businesses, Londoners and the economy through pan-London and local PR coverage. 
11. To represent the GLA, the Mayor’s Construction Academy and the Mayor’s Construction Skills Advisory Group at relevant internal and external meetings. 
12. To realise the benefits of London’s diversity by promoting and enabling equality of opportunity, and promote the diverse needs and aspirations of London’s communities among businesses and stakeholders.
Key relationships:  

Accountable to: 
Senior Manager, SMEs, Food & LEAP 
Accountable for: 
Resources allocated to the post. 

Principal contacts: 
Deputy Mayor for Business, Mayoral Directors, Mayor’s Office special advisers, Skills & Employment Unit, Housing & Land, GLA Press, London Councils, Marketing and Events teams; Construction Academy Scheme Hub delivery partners, construction businesses, developers, providers, other construction stakeholders including CITB.
Person specification:

Technical requirements/experience/qualifications

1. Experience of working with, or alongside, the private and public sectors and a good understanding of the differences in their perspectives and values.
2. Highly developed interpersonal skills, including an ability to build and manage 

influential and effective relationships with a diverse range of stakeholders to deliver successful outcomes.

3. Knowledge of sector legislation and experience of working in or with the construction industry.
4. A strong understanding of UK skills policy and how this relates to the construction sector.
5. A good understanding of industry intelligence and evidence of using strategic insights to drive delivery of high profile, public facing or corporate projects.
Behavioural competencies

Building and Managing Relationships
… is developing rapport and working effectively with a diverse range of people, sharing knowledge and skills to deliver shared goals

Level 3 indicators of effective performance:

· Actively engages partners and encourages others to build relationships that support GLA objectives

· Understands and recognises the contributions that staff at all levels make to delivering priorities

· Proactively manages partner relationships, preventing or resolving any conflict

· Adapts style to work effectively with partners, building consensus, trust and respect

· Delivers objectives by bringing together diverse stakeholders to work

effectively in partnership

Problem Solving

… is analysing and interpreting situations from a variety of viewpoints and finding creative, workable and timely solutions.

Level 3 indicators of effective performance:

· Clarifies ambiguous problems, questioning assumptions to reach a fuller understanding

· Actively challenges the status quo to find new ways of doing things, looking for good practice

· Seeks and incorporates diverse perspectives to help produce workable strategies to address complex issues

· Initiates consultation on opportunities to improve work processes

· Supports the organisation to implement innovative suggestions

Stakeholder Focus
…is consulting with, listening to and understanding the needs of those our work impacts and using this knowledge to shape what we do and manage others’ expectations.

Level 3 indicators of effective performance

· Understands diverse stakeholder needs and tailors team deliverables accordingly

· Is a role model to others, encouraging them to think of Londoners first

· Manages stakeholder expectations, so they are high but realistic

· Removes barriers to understanding the needs of diverse stakeholders, including hard to reach groups

· Focuses own and team’s efforts on delivering a quality and committed service

Planning and Organising 

… is thinking ahead, managing time, priorities and risk, and developing structured and efficient approaches to deliver work on time and to a high standard.

Level 3 indicators of effective performance:

· Monitors allocation of resources, anticipating changing requirements that may impact work delivery

· Ensures evaluation processes are in place to measure project benefits

· Gains buy-in and commitment to project delivery from diverse stakeholders

· Implements quality measures to ensure directorate output is of a high standard

· Translates political vision into action plans and deliverables 

Organisational Awareness 

… is understanding and being sensitive to organisational dynamics, culture and politics across and beyond the GLA and shaping our approach accordingly.

Level 3 indicators of effective performance:

· Uses understanding of differences between the GLA and its partners to

improve working relationships

· Helps others understand the GLA and the complex environment in which

it operates

· Translates changing political agendas into tangible actions

· Considers the diverse needs of Londoners in formulating GLA objectives

· Helps others understand how the media and external perceptions of the

GLA influence work

Communicating and Influencing

… is presenting information and arguments clearly and convincingly so that others see us as credible and articulate, and engage with us.

Level 3 indicators of effective performance:

· Encourages and supports teams in engaging in transparent and inclusive

communication

· Influences others and gains buy-in using compelling, well thought

through arguments

· Negotiates effectively to deliver GLA priorities

· Synthesises the complex viewpoints of others, recognises where

compromise is necessary and brokers agreement

· Advocates positively for the GLA both within and outside the organisation
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