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Creative Producer
Grade:


G8




Directorate:

Housing & Land
Unit:


Strategic Projects and Property, joint GLA and 
London Borough of Newham (LBN) Royal Docks team

Job Purpose

Help identify, develop and implement a unique creative and cultural programme for the Royal Docks, capitalising on the area’s unique set of assets (landscape, heritage, community and local creative stakeholders, amongst other things) to position it as distinct cultural destination in London; boosting place awareness and increasing visitor and local footfall.
Principal Accountabilities

1. Support with the development and implementation of the Royal Dock’s creative strategic direction - ensuring it plays a significant role in shaping the regeneration of the Royal Docks and transforming the area into a world-class cultural destination.

2. Work collaborative with key local stakeholders. developers and creative organisations to develop and deliver a unique cultural and creative programme for the Royal Docks – initiating or identifying projects that help boost the visitor economy, support neighbourhood revitalisation, community arts development and infrastructure development.
3. Embed culture in the placemaking and public realm of the Royal Docks to enhance its potential for global creative, cultural and artistic competitiveness and its position as a unique and distinctive creative district.

4. Support the planning and development of new models of community leadership to strengthen engagement and provide creative opportunities that support social, economic and cultural inclusion.

5. Establish and maintain effective stakeholder partnerships, identifying flexible and responsive solutions as required. This includes helping to facilitate the Royal Docks Cultural Partnership Group.
6. Input on local, national and international cultural policy and maintain awareness of relevant industry and market trends.
7. Work closely with colleagues across the Royal Docks Team (specifically the Event; Estate Management, Development and Marketing, Communications and Engagement Teams) to manage all elements of project development and delivery.

8. Help identify, source and support the development of revenue-generating programmes and vehicles (grants, sponsorship, fees) working closely with the events and commercial team, to ensure opportunities are maximised.

9. Manage project budgets and grant programmes in line with GLA guidelines.
10. Engage with internal and external promotional agencies to market the Royal Docks in collaboration with the Head of Marketing, Communications and Engagement and alongside the Mayor of London and Mayor of Newham Communications teams.
11. Prepare reports for GLA, LBN and cabinet committees, and represent the Royal Docks Team on various local, national and international culture and placemaking events. 
12. Manage resources allocated to the post in accordance with the Authority’s policies and Code of Ethics and Standards.

13. Realise the benefits of London’s diversity by promoting and enabling equality of opportunities, and promoting the diverse needs and aspirations of London’s communities.

14. Deputise for the Creative Programmer as and when required. 

15. Undertake any other duties as may be reasonably required in the above post. 

Accountable to: Creative Programmer 
Accountable for: Resources allocated to the role
Technical requirements/experience/qualifications

1. Experience in initiating, directing and delivering complex arts and cultural projects and the related resource and consultants.

2. Experience with financial processes, including setting and managing budgets and the approvals required for the work.

3. Experience in levering in additional funding for strategic cultural projects 

4. Developed public relations skills and experience in presenting projects to a wide and diverse range of stakeholders

5. Evidence of success of working in partnership with a complex stakeholder environment, on the development and delivery of creative cultural programmes and projects.

Behavioural Competencies

Building and managing relationships

… is developing rapport and working effectively with a diverse range of people, sharing knowledge and skills to deliver shared goals. 

Level 2

· Develops new professional relationships

· Understands the needs of others, the constraints they face and the levers to their engagement 

· Understands differences, anticipates areas of conflict and takes action

· Fosters an environment where others feel respected

· Identifies opportunities for joint working to minimise duplication and deliver shared goals

Strategic thinking

…is using an understanding of the bigger picture to uncover potential challenges and opportunities for the long term and turning these into a compelling vision for action. 

Level 2

· Works with a view to the future, prioritising own and others’ work in line with GLA objectives
· Briefs and prepares team to accomplish goals and objectives
· Communicates the GLA’s strategic priorities in a compelling and convincing manner, encouraging buy-in
· Balances own team’s needs with wider organisational needs
· Identifies synergies between team priorities and other relevant agendas
Planning and Organising

…is thinking ahead, managing time, priorities and risk, and developing structured and efficient approaches to deliver work on time and to a high standard

Level 2

· Priorities work in line with key team or project deliverables

· Makes contingency plans to account for changing work priorities, deadlines and milestones

· Identifies and consults with sponsors or stakeholder in planning work

· Pays close attention to detail, ensuring team’s work is delivered to a high standard

· Negotiates realistic timescales for work delivery, ensuring team deliverable can be met

Problem Solving

…is analysing and interpreting situations from a variety of viewpoints and finding creative workable and timely solutions

Level 2

· Processes and distils a variety of information to understand a problem fully

· Proposes options for solutions to presented problems

· Builds on the ideas of others to encourage creative problem solving

· Thinks laterally about work, considering different ways to approach problems

· Seeks the opinions and experiences of others to understand different approaches to problem solving

Communicating and Influencing

…is present information and arguments clearly and convincingly so that others see us as credible and articulate and engage with us

Level 2

· Communicates openly and inclusively with internal and external stakeholders

· Clearly articulates the key points of an argument, both verbal and written communication

· Persuades others, using evidence-based knowledge, modifying approach to deliver message effectively

· Challenges the views of others in an open and constructive way

· Presents a credible and positive image both internally and externally

Stakeholder Focus

….is consulting with, listening to and understanding the needs of those our work impacts and using this knowledge to shape what we do and manage others’ expectations

Level 2

· Seeks to understand requirements, gathering extra information when needs are not clear

· Presents the GLA positively by interacting effectively with stakeholders

· Delivers a timely and accurate service

· Understands the differing needs of stakeholders and adapt own service accordingly 

· Seeks and uses feedback from a variety of sources to improve the GLA’s service to Londoners

Working Patterns

Additional hours at evenings and weekends will be required for which time in lieu will be granted. There are no extra payments for additional hours worked. 

Reasonable adjustment

Reasonable adjustment will be made to working arrangements to accommodate a person with a disability who otherwise would be prevented from undertaking the work.
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