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Job Description
Job title:

Senior Marketing and Engagement Officer
Grade:

8


Directorate:

Good Growth
Unit:


Environment
Job purpose

Drive the success of the Mayor’s Energy Company, London Power, by developing and delivering the ongoing customer acquisition strategy. This will involve working with internal GLA teams, boroughs and housing associations to access Londoners through their marketing channels.

The Senior Marketing and Engagement Officer will be responsible for planning and managing engagement of boroughs and other stakeholders, managing delivery of marketing campaigns through those and other channels and reporting on performance.
Principal accountabilities

· Lead as the primary customer acquisition and marketing contact on the London Power team, working closely with the marketing team at the Service Provider to define and roll out the ongoing customer acquisition strategy.

· Lead on engagement and be main point of contact of key stakeholders including London boroughs and housing associations, to develop routes for marketing and awareness raising of London Power to households through local intermediaries. This will include the ongoing development and refinement of local marketing plans, toolkits, marketing and communications materials for boroughs and other stakeholders to use with residents.
· Develop and deliver new customer acquisition channels, working with the Service Provider, and marketing of new products to different market segments.
· Lead potential future mass media campaigns. This includes defining a media strategy and channel recommendations, support the procurement and contract management of external marketing agencies, owning the creation of all messaging and creative executions, and tracking results of the campaign.
· Work seamlessly with other GLA teams including Opinion Research and Statistics, GLA Marketing, Press Office, and Digital Communications to optimise the ongoing London Power research, PR, digital and social programmes.
· Serve as the primary liaison with the London Power external marketing advisor to integrate broader retail energy market knowledge into the recommendations and proposals for London Power

· Take responsibility for working with policy teams to forward plan work and understand future needs. Advise internal clients and stakeholders on marketing and communication related issues.
· Manage resources allocated to the job in accordance with the Authority’s policies and code of Ethics and Standards. 
· Realise the benefits of London’s diversity by promoting and enabling equality of opportunities, and promoting the diverse needs and aspirations of London’s communities
· Realise the benefits of a flexible approach to work in undertaking the duties and responsibilities of this job and participating in multi disciplinary cross-department and cross organisational groups and tasks teams.
Key contacts
Accountable to: 
Senior Commercial Manager, Energy
Accountable for: 
Resources allocated to role
Principal contacts: 
Head of Energy, Principle Policy and Programme Officer, Senior Data Analyst, Head of Marketing (Service Provider), Partnerships Manager (Service Provider), External Marketing Advisor, London borough and housing association stakeholders
PERSON SPECIFICATION
1. Technical requirements/experience/qualifications
· A recognised marketing qualification or experience of creating and developing marketing campaigns in a high-profile environment.
· Experience of working with and delivery through public sector stakeholders
· Experience managing multiple stakeholders to deliver shared objectives
2. Behavioural competencies

Building and Managing Relationships

…is developing rapport and working effectively with a diverse range of people, sharing knowledge and skills to deliver shared goals;

Level 2 indicators

·  Develops new professional relationships 
·  Understands the needs of others, the constraints they face and the levers to their engagement

·  Understands differences, anticipates areas of conflict and takes action

·  Fosters an environment where others feel respected

·  Identifies opportunities for joint working to minimise duplication and deliver shared goals

Stakeholder Focus

….is consulting with, listening to and understanding the needs of those our work impacts and using this knowledge to shape what we do and mange others’ expectations

Level 2 indicators

· Seeks to understand requirements, gathering extra information when needs are not clear   

· Presents the GLA positively by interacting effectively with stakeholders

· Delivers a timely and accurate service 

· Understands the differing needs of stakeholders and adapts own service accordingly
· Seeks and uses feedback from a variety of sources to improve the GLA’s service to Londoners

Communicating and Influencing 
…..is presenting the information and arguments clearly and convincingly so that others see us as credible and articulate and engage with us; 

Level 2 indicators

·  Communicates openly and inclusively with internal and external stakeholders

·  Clearly articulates the key points of an argument, both in verbal and written communication

·  Persuades others, using evidence-based knowledge, modifying approach to deliver message    effectively

·  Challenges the views of others in an open and constructive way

·  Presents a credible and positive image both internally and externally

Planning and Organising 

……is thinking ahead, managing time, priorities and risk and developing structured and efficient approaches to deliver work on time and to a high standard

Level 2 indicators

·  Prioritises work in line with key team or project deliverables
·  Makes contingency plans to account for changing work priorities, deadlines and milestones

·  Identifies and consults with sponsors or stakeholders in planning work

·  Pays close attention to detail, ensuring team’s work is delivered to a high standard

·  Negotiates realistic timescales for work delivery, ensuring team deliverables can be met

Reasonable adjustment

· Reasonable adjustment will be made to working arrangements to accommodate a person with a disability who otherwise would be prevented from undertaking the work
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